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Are we really
willing to attract
young people?
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For every older skier who age
the industry will have to replace that person
L | with two young adults to make up the number of visits
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The Terrain Park
should go from
top to bottom of

the lifts
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SAUIDA Cofa: 2.585m
START Alfitude: 2.585m

SALIDA Cola: 2.615m
START Alfitude: 2.675m

SALIDA Coto: 2.852m
START Alffitude: 2.852m
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Tax Relief system \‘ﬁm

Media NE— Final cost for
. contribution In
campaign SETGHES the sponsors

4,500,000 (15%) + 90% Tax Relief

With event’s logo 500,000 (4,500,000)
30,000,000€ 5,000,000€ 500,000€

Event of Relevant Public Interest



0




Sponsoring

Presenting
4 Race Sponsors
1 Data/Timin

Suppliers

3

Race non TV relevant
position. Hospitality.
Marks. Non exclusivity |
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Race TV relevant
position. Hospitality.
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TRENDING

TOPIC

Digital communication

SOCIAL MEDIA IMPACTS



SOME
POINTS TO
HIGHLIGHT

marketing

Competitions should foster relationships
with an ecosystem of e-partners

Sports events should turn into an
experiential scene on site and on line

4[ Young people avoid traditional
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